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Abstract

The concept of Saccos’ financial performance is employed to assess a company's overall
financial well-being within a specific timeframe and can also be utilized to make
comparisons between similar companies within the same industry or to evaluate entire
industries or sectors as a whole. The main objective of this study sought to investigate the
effect of product innovations on financial performance of DT Saccos in Nairobi City County,
Kenya. All the 46 registered DT Saccos in Nairobi City County by SASRA made up the
target population hence a census study conducted to study the entire population. Secondary
data was sourced from audited financial records of all the registered DT Saccos. The data
was analyzed using descriptive and inferential statistical methods with the aid of SPSS,
(Version 29.0) statistical software. The research correlation analysis findings depicted a
strong positive correlation between product innovations and financial performance. Panel
regression model was applied for data analysis and Langrage multiplier test done that
determined that random effect model was suitable for analysis. The study findings of the
panel regression model indicated a positive and significant effect between product innovation
and financial performance of DT Saccos in Nairobi County (coefficient values of 0.844 with
P values of 0.001). The R* value of 0.618 implies that 61.8% of the variations in the
perceived financial performance can be explained by the product innovations while factors
not studied in this research contribute 38.2% of variance in the dependent variable. The study
recommended that DT Saccos should embrace working closely with fintech companies so as
to leverage on great and innovative products and services offered by these companies with
the goal of improving operational efficiency, increasing profitability, and expanding their
market presence, taking into account their unique organizational characteristics as an
additional advantage.
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INTRODUCTION

Corporations encompass a wide array of stakeholders, including trade creditors, bondholders,
investors, employees, and management. Each of these constituencies maintains a vested
interest in monitoring a company's financial outcomes. A critical factor for prospective
investors contemplating ownership acquisition in a company 1is its monetary performance
(Pascareno & Siringoringo, 2016). In evaluating organizational efficacy, managers employ
both financial and non-financial metrics to gauge their own and the entire organization's
capacity to steer the enterprise toward financial success, (Kiswili, 2021).
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According to Okoro et al., (2017), both metrics have been established as crucial elements in
portraying the overall well-being of companies. Nonetheless, the extent of a company's
financial success frequently dictates the tangible rewards for management, such as bonuses,
promotional prospects, and other incentives, which hinge on the company's bottom-line
performance. This underscores the heightened significance accorded to ensuring the
profitability of a company's operations (Kiswili, 2021). Financial key performance indicators
(KPIs) represent the metrics that organizations utilize to monitor, assess, and scrutinize the
financial soundness of the corporation. Profitability is one of these KPIs whose measures
include markup and net income margin (Srinivasan & Sundaram, 2020).

Comprehending these indicators empowers stakeholders within the organization to attain a
more comprehensive assessment of the company's financial performance. Managers, in
particular, should ensure that these metrics and key performance indicators (KPIs) are readily
accessible for internal use and disseminated periodically, typically on a weekly or monthly
basis, through communication channels like email updates, dashboards, or comprehensive
reports (Hawash, 2019). In cases where such distributions may not be immediate, managers
can still acquaint themselves with these metrics by means of a thorough financial statement
analysis of critical financial documents. This approach enables them to cultivate a deeper
insight into the company's performance. While numerous financial statements are available
for analysis in this process, certain ones hold paramount importance, particularly for
managerial scrutiny, including the statement of financial position, cash flow statement and
annual report (Seudib & Amadu, 2020).

Different monetary KPI measurements are ordinarily found in the previously mentioned
budget summaries and are critical for key figures in a company to understand. Kiswili (2021)
observed that net total revenue represents a measure of profit specific to a product or item
line, excluding any overhead costs. Net income, in this context, serves as an efficiency metric
that quantifies the portion of revenue and other earnings remaining after subtracting all
business expenses, including costs of goods sold, operational expenses, interest, and taxes.
On a related note, Hawash and Stephen (2019) highlight the significance of working capital
as an indicator of a company's available operational liquidity, intended for supporting day-to-
day activities. Return on Assets (ROA) is another profitability metric, akin to Return on
Equity (ROE), calculated by dividing net profit by the company's total assets. Working
income is a proportion of the amount of money the business possesses because of its tasks.
All over the planet, modernization and digitization affect economies. Problematic
developments are being taken on by both laid out associations and new companies, bearing
the cost of them a benefit over longer-running contenders hence working on their monetary
execution (McKinsey, 2016). Ku (2017) contends that for organizations to really advance,
conventional plans of action should be overturned for new ones that record for the manners
by which shoppers associate with them. Ku (2017) proceeds to say that developments are
pivotal for an organization's turn of events and development. An organization needs
development to succeed in light of the fact that it gives it an upper hand and permits it to
rapidly enter the market more.

Mothe, Nguyen-Thi and Triguero (2018) defined innovation as the introduction of a novel
product or service that that exhibits distinctive attributes or substantial enhancements
concerning its functionalities or intended uses. Cooper (2021) asserts that innovation
activities involve supplying responses to challenges and prospects within the market, thereby
establishing the foundation for the enduring viability and prosperity of the company. Within
the financial sector, economic growth and competitiveness, financial innovations are an
essential and positive development in the financial system or financial intermediation
(Lachan, Nenov & Simsek, 2021). The creation and use of novel financial institutions,
technologies, markets, products and procedures encompass financial innovations.
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A new product is a commodity, service, or concept that is deemed as novel by certain
prospective consumers (Aditi, 2017). Bjorkdahl, Fallahi, and Holmén (2022) delineate
product innovations as the launch of fresh commodities or services aimed at meeting
consumer needs. Customers benefit when these innovations are reflected in new goods or
services that are offered on the market. Kemp et al. (2018) argue that the successful
introduction of new products leads to augmented revenue, which can be reinvested in the
business to initiate additional innovative products. Consequently, thriving new products are
perceived as catalysts for a firm's expansion. In this study, product innovation was assessed
using member recruitment in hard-to-reach areas, the launch of a fresh SACCO product,
introduction of loan top-up facilities, refinancing

New service process is designing service in order to improve quality and interaction between
the service provider and the customers. Improved service quality may increase economic
competitiveness of a company (Goestch & Davis, 2019). The major purpose is to design the
service according to the needs of customers and to improve competence of service provider
so that the service is user-friendly, competitive and relevant to the customers while being
sustainable to the service provider (Feinberg & Briggs, 2019). The developments in the
financial sector have led to high level of sophistication with new payment systems and asset
alternatives to holding money (Nyathira, 2018). Process innovations include Automation and
Digital Applications.

Statement of the Problem

Financial performance is important as it helps investors and stakeholders take on their
investment decision. In the context of Savings and Credit Cooperative Societies (SACCOs),
the evaluation of financial performance hinges on the institution's capacity to address the
financial requisites of its members, taking into account their economic status. DT-Sacco
performance in Kenya has been inconsistent and fluctuated over time when assessed using
ROA resulting to volatility rate translating to risk predicting future fluctuations. The Saccos
registered an ROA of 2.32% in 2013, 2.56% in 2014, 1.89% in 2015, grew to 2.45% and
2.69% in 2016 and 2017 respectively. A slight drop to 2.40% was observed in 2018. The ratio
slightly increased to 2.6% and 2.65% in 2019 and 2020 respectively only to drop to 1.59% in
2021 and a further increase to 2.61% in 2022. A healthy and ideal ROA for Saccos is
typically is 4%. Saccos within this range are considered to have a healthy and sustainable
level of profitability (SASRA, 2022). Despite the statistics, it remains unclear as to whether
DT-Saccos are adequately innovative to impact their financial performance and face
competition of other financial institutions especially the banking sector. There hasn’t been a
significant shift in terms of ROA from when DT-Saccos started actively applying financial
innovations (2018-2023) and when implementation was slow. (2017 and below). The current
study aims to establish how financial innovations impacts the financial performance of DT-
Saccos in Nairobi City County, Kenya, and is motivated by existence of research gaps from
past studies that it intends to fill. Kibugo and Maina’s (2017) study noted that financial
innovations affected performance positively. However, the study focused on Microfinance
Institutions as opposed to DT-Saccos. Omwanza and Jagongo (2019) looked at a theoretical
review on the relationship between innovations and financial performance among
microfinance institutions in Kenya. The study adopted empirical study design and not a
quantitative design such as in the current study, hence presenting a methodological gap. Ajide
(2016) focused on financial innovations and development in some West African countries;
hence presenting a contextual gap. Ngure and Kariuki (2017) examined product innovations
and financial performance of Saccos in Kirinyaga county presenting a conceptual gap.
Wallace and Kilika (2021) investigated Strategic Innovations and Competitiveness of Saccos
in South Imenti Sub- County, Meru County. The study utilized different variables and
location presenting conceptual and geographical gaps.
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Research Objective

To determine how product innovations affect financial performance of Deposit Taking

SACCOs in Nairobi City County.

Research Hypothesis

Hy:: Product innovations do not affect financial performance of Deposit Taking SACCOs in
Nairobi City County.

LITERATURE REVIEW

Theoretical Review

Technology Acceptance Model (TAM)

Technology Acceptance Model (TAM) was developed by Davis in 1989. The theory states

that users are more likely to embrace a new technology that they deem useful and simple to

use. TAM stands as one of the most widely recognized research models for forecasting the

adoption and approval of information systems and technology by individual users. Extensive

research has been conducted to validate TAM across various information system contexts. In

the TAM framework, two key determinants, perceived usefulness and perceived ease of use,

play a pivotal role in shaping computer usage behaviors.

This theory assumes significant importance in this study, particularly in the context of

SACCO technologies, where the objective is to ensure that these technologies are designed

with user-friendliness in mind, making them accessible to even those with limited literacy

levels. Nevertheless, critics of this model argue that it tilts toward a technocentric

perspective, neglecting a variety of other factors, including the social aspect of users. In

reality, practical constraints, such as time limitations, skill levels, organizational or

environmental constraints, and ingrained habits, can restrict the flexibility of actions (Davis,

1989). Despite these critiques, the theory plays a foundational role in the development of

anticipated technological innovation products.

Conceptual Framework

The dependent and independent variables that are intended to direct the investigation are

outlined by the conceptual framework. The factors under consideration center on how

changes in products relate to how well Savings and Credit Co-Operative Societies function

financially.

Independent Variable Dependent Variable
Product Innovations Financial performance of SACCOs
e Mobile loan uptake e ROA

Figure 1: Conceptual framework.

Empirical Review

Wallace and Kilika (2021) studied on the impact that product innovation strategies have on
the competitiveness of SACCOs in South Imenti Sub- County, Meru County, Kenya. The
research was designed to be descriptive in nature. The study found that product innovation is
a crucial strategy for SACCOs because it guards against competitors copying their major
competitive advantages in the market by identifying outcomes that are difficult for them to
duplicate. However, this study only focused on the aspect of competitiveness rather than
performance. Moreover, the study was done in South Imenti Sub- County, Meru County
which was different from the current study’s scope which is Nairobi City County.

Ouma, Omagwa and Ngaba (2018) examined how product innovations affected DT SACCOs'
performance in Nairobi County, Kenya. The research employed various statistical methods,
including multiple regression analysis, hierarchical regression analysis, and descriptive
analysis, aided by the statistical software SPSS version 21. The study revealed that the
introduction of new products had a notable impact on the financial performance of these
SACCOs. It's worth noting that the investigation centered on SACCOs operating under the
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licensing of SASRA within the period spanning 2010 to 2014, while the present study
focused on SACCOs that are both licensed and registered between 2018 and 2022. Moreover,
the study was limited to one financial innovation therefore having different independent
variable measures from the current study.

In a separate study, Ajide (2016) delved into the ramifications of product innovation
alongside banking competition on sustainable development across eight West African
countries: Benin, Nigeria, Ghana, Niger, Sierra-Leone, Senegal, Mali, and Burkina Faso.
Through panel data approximations, the findings corroborated that an enhancement in
banking efficiency, facilitated by fierce competition and innovation, could potentially foster
economic growth and development. While the two indicators of competition were statistically
significant, the product innovations showed mixed results, with one displaying a negative
relationship and the other a positive association with development. These outcomes
underscore the varying effects of distinct product innovations integrated into the financial
system. It's important to acknowledge that this study was conducted in a distinct economic
context that cannot be directly compared to Kenya.

Zu, Gu, Li, and Bonsu (Institution’s innovations) explored the influence of product
innovation on bank profitability in Africa, particularly through electronic banking services
during the period from 2015 to 2018. The study used the dynamic panel data to analyze
results and GMM estimations using a panel data regression model. The findings showed how
ATMs and bank cards affect banks financial profitability. The study was not done on
SACCOs and was also not done in Kenya. Bach, Dalazen, da Silva, Ferraresi, and da Veiga
(Institution’s innovations) reviewed the relationship between innovation and performance
within private companies in Brazil. The research compilation was based on the
systematization of research protocols. The analyzed studies revealed a convergence of
product innovation initiatives, collectively contributing to improvements in company
performance. This study employed a distinct research design compared to the current study
and was conducted in Brazil.

Nazir, Tan, and Nazir (2021) investigated into the causal link between innovation and
economic growth in Pakistan, China, and India spanning from 1970 to 2016. They employed
the Autoregressive Distributed Lag (ARDL) bound testing and Granger causality-based Error
Correction Model (ECM) in their analysis. Their findings indicated a positive and statistically
notable impact of product innovation on economic growth in both the short and long term.
Additionally, they identified the importance of monetary management and continual credit
flow toward private entities to long-term economic growth. Trade openness and gross capital
creation also made substantial contributions to the economy in these countries. To further
confirm the results, the study also employed the DOLS (Dynamic Ordinary Least Square) and
FMOLS (Fully Modified Ordinary Least Square) method. It's important to note that this
research did not focus on the same dependent variable as the current study and was conducted
in developing countries; hence, generalizing the findings may not be applicable.
RESEARCH METHODOLOGY

Research Design

This research was designed to fit a descriptive model. Atmowardoyo (2018) defines
descriptive research as the research method where an existing phenomenon is described as
accurately as possible therefore this plan described every step of the study process. The
descriptive research design was thus used to assess the effect of finance-related innovations
on financial performance of DT SACCOs in Nairobi City County, Kenya.

Target Population

The population of the study was the 46 SACCOs registered in Nairobi City County as at 31st
December 2023 (SASRA, 2023).
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A census was employed due to the limited size of the population. This approach furnishes
comprehensive and in-depth insights, encompassing multifarious facets of the issues under
investigation.
Data Collection Instruments
The study used secondary data collected through a secondary data collection sheet sourced
from audited financial statements.
Data Processing and Analysis
Data was collected and sorted according to research objectives and then analyzed using SPSS
Version 29.0. This study adopted both descriptive and inferential statistics.
Descriptive statistics was key in determining the statistical properties of the model inorder to
select the functonal form of the estimable model.
The study employed panel regression model.
The regression equation that was applied is shown below.
Yit= 0 + B1Xit+ it
Where, Y is the financial performance of SACCOS,

Bo, is the constant or coefficient of intercept

B1, is the coefficients of independent variable

X 1s Product Innovation

&it 1S the error term that varies non-stochastically over i and t
FINDINGS AND DISCUSSIONS
Descriptive Analysis for Products innovations
The study sought to establish the influence of product innovations on financial performance
of DT Saccos in Nairobi City County. The results of the analysis on factors associated with
product innovations and how it influences financial performance in DT Saccos are shown in
Table 1.
Table 1: Descriptive Statistics on Product Innovations

Min Max Mean Median Std. Skewness Kurtosis Sig(P-
Dev value)
Product -16.54 5426 9.8543 8.32 3.4528 2.0203 2.1423 0.000
Innovations
The findings from Table 1 show that the products innovations mean figures were 9.8743 and
the reported SD was 3.4528. The relatively lower SD compared to the mean is an indication
of stability of product innovations which is important in the long-term success and
performance of DT Saccos. The maximum values of 54.26 and the minimum values of -16.54
could be an indication high performance of some DT saccos (54.26%) while others indicating
negative performance (-16.54).
The skewness value of 2.0203 suggests that the distribution of Products innovations is
slightly skewed to the right, indicating that it has a longer tail on the right side of the mean. In
other words, there may be some larger values that are pulling the distribution to the right,
away from perfect symmetry. The skewness value of 2.0203 is an indicator that the product
innovation data is moderately normal and acceptable since it lies between — 2 and +2 (Hair et
al., 2022)
A kurtosis value of 2.1423 indicates that Products innovations data is peaked than normal.
This is because, according to (George & Mallery, 2019) and (Hair et al., 2022), kurtosis that
is greater than +2 is an indication that the distribution is too peaked, likewise a kurtosis of
less than —2 indicates a distribution that is too flat. The findings are in accordance with
(Geroski and Machin, 2018) who found that the distribution of product innovation data varies
depending on the industry being studied. Geroski and Machin, (2018) study found that
product innovation data is generally normally distributed with a positive skewed which is
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relevant to this study. However, the study found that product innovation data has a negative
kurtosis hence flatter than normal.
Descriptive Statistics on Financial performance of DT-Saccos
The study measured perceived financial performance of DT Saccos in Nairobi City County.
The findings are depicted in Table 2.
Table 2: Descriptive Statistics on Financial Performance of DT-Saccos
Min Max Mean Median Std. Skewness Kurtosis Sig (P-
Dev Value)
Financial -1.779 32202 14756 15.714  2.653 -0.7167 2.0045 0.0000
Performance
The findings from Table 2 show that the average mean of financial performance of DT-
Saccos figures are 14.7561 with an SD of 2. 6529. It further indicates the maximum of
32.2019 and minimum value of -1.7832. The low standard deviation compared to the mean
is an indication of the stability of the performance of DT Sacco’s during the period under
review. The minimum of -1.7792 is an indication that some DT Sacco’s were struggling to
perform well to attain return from their investments since the ratio is below 1% out of a
possible 100%. However, the maximum value of 32.2019 is an indication that some DT
Sacco’s were able to perform well during the period under review since the ratio is above the
desired 5% rate of return.
The skewness value of -0.7169suggests that the distribution of financial performance is
slightly skewed to the left. This indicates that the majority of data points in the distribution
are concentrated on the right side of the mean, with a longer tail extending toward the lower
values. In practical terms, it implies that there is an asymmetric distribution with most data
points having higher financial performance values, and a few data points with lower financial
performance values causing the distribution to be skewed to the left. A skewness value
between —1 and +1 is considered excellent hence normal distribution. (Hair et al., 2022).
The kurtosis value of 2.0047 is positive and indicates that the distribution of financial
performance is too peaked than normal compared to a normal distribution. In this context, it
implies that the data has a distribution with heavier tails and a more pronounced peak
compared to a normal distribution. According to (George & Mallery, 2019) and (Hair et al.,
2022), kurtosis that is greater than +2 is an indication that the distribution is too peaked,
likewise a kurtosis of less than —2 indicates a distribution that is too flat.
Inferential Statistics
Correlation Analysis
The study conducted a correlation analysis of the variables to examine the nature of the
statistical relationships between the variables.
Table 3: Correlation Matrix

Probability Financial Performance of DT- Products
Correlation Saccos Innovations
Financial Performance of DT-
Sacco’s 1.000000
Products Innovations

0.8245 1.000000
P-Value 0.0000

The correlation coefficient of 0.8245 between product innovations and the performance of
DT saccos indicates a strong positive correlation between the two variables. This suggests
that as the DT Saccos records growth, there is a significant inclination towards increased
product innovations. The findings are in line with Fatima, (2014), Korbi & Bougatef, (2017)
who established a positive relationship. The studies however differ with past study of Oduor
et al, (2017) who established a negative relationship.
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Panel Estimation Results

There are three approaches to panel data: the pooled, fixed and random effects model. The
study carrried out the Langrange Multiplier (LM) test in testing the most appropriate method
in a panel data regression whether to apply pooled effects and random/fixed effects.
Lagrange multiplier tests the hypothesis that there is no significant difference across units (no
panel effect) was used.

Table 4: Pooled Effects Model (Simple OLS)

Pooled-effects GLS regression
Group variable: Period

Number of Obs = 46
Number of groups =2

R-squared: overall = 0.6429 Obs per group:
min= 5
avg = 5.0
max= 5
Wald chi2(1) = 9.04
corr(u_i, X) =0 (assumed) Prob > chi2 = 0.0201

(Std. err. adjusted for 2 clusters in Period)

The results of the test statistic depicted a significant P-value of 0.0201< 0.05 significance
level. Therefore, based on the Breusch and Pagan Lagrange multiplier test results its evident
that the pooled OLS was not appropriate for the analysis therefore favoring REM or FEM.
Hausman Test

To choose between REM and FEM. The study conducted the Hausman test to determine the
appropriate model for analysis. In line with the research conducted by Bell and Kelvyn in
(2020), the Hausman test primarily examines whether there is a correlation between the
distinctive errors and the regresses. Greene (2017) posits the null hypothesis of the Hausman
test is that the appropriate model for analysis is REM whereas the alternative hypothesis is
that the appropriate model is FEM.A P-value of more than 0.05 implied the fitting of REM
while greater than 0.05 implied the fixing of FEM.

Table 5: Hausman Test Results

(b) fixed (B) random (b-B) Difference Sqrt (diag
(V_bV_B))
Product Innovations 0.927 0.782 0.000 0.0000

Chi2(2) =(b-B)'[(V_b-V_B)*(-1)](b-B) =23.25
Prob>chi2 = 0.3197
The results of the Haussmann test depicted in Table 4.17 depicted a P-value of more than
0.05(0.3197>0.05) which implies that the null hypothesis is favorable for this study favoring
Random Effect Model. Therefore, the Haussmann test eliminated the pooled and fixed effect
model.

Model Summary

Table 6: Model Coefficients
Variable Coefficient Std. Error t-Statistic Sig(P-Value)
Product innovations 0.844 0.272 3.11 0.001
Constant 5.485 0.694 7.906 0.000
R-squared 0.618
Adjusted R-squared 0.480
S.E. of regression 0.42097
F-statistic 4.458
Probability (F-statistic) 0.022
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Table 6 above, indicates that the success of the model in examining the significance of
product innovations on financial performance of deposit taking SACCOs in Nairobi City
County, Kenya. The coefficient of determination (R-Square of 0.618) indicates that product
innovations explain 61.8% of the variations in profitability of deposit taking SACCOs in
Nairobi City County, Kenya. This therefore means that other factors not studied in this
research contribute 38.2% of variance in the dependent variable. The results indicate that
product innovation Beta Values of =0.844. This implies that other factors remaining
constant, an increase in product innovations by one unit resulted to an increase in financial
performance of Deposit Taking SACCOs in Nairobi City County of 0.844 units. The P value
of 0.001 (P<0.05) is an indication that at 0.05 significance level, product innovation has a
statistically significant effect on financial performance of DT SACCOs in Nairobi City
County.

The resulting panel regression equation was:
Y= 5.485+ 0.844X1;

Where:

Y represents Financial Performance

X i represents Product innovations of DT Saccos in Nairobi city county 7 at time ¢

The rejection and acceptance criteria for null hypotheses was that when p-value is 0.05 or
greater, the H,; is accepted however, if p-value is less than 0.05, the H, is rejected. The null
hypothesis was therefore rejected, and the study concluded that product innovations have a
statistically significant effect on the financial performance of DT Saccos in Nairobi City
County at 0.05 level of significance.

This finding concurs with Kemp et al., (2013) who contend that successful new products
result to increased income. The study revealed that majority of DTS preferred new products
as products. This indicated that most DTS indulged in adopting new products to satisfy ever-
changing customers’ needs as well as to remain competitive within the market to boost their
revenues. Eluinn (2000) also affirmed that successful new products are viewed as engines of
a firm’s performance.

Wallace and Kilika (2021), George (2013),0Ouma, Omagwa,(2017) in Kenya, Ngaba (2018)
and Ajide (2016) in West Africa and Nazir, Tan, and Nazir (2021) in Pakistan all concurred
that the introduction of new innovative products had a notable impact on the financial
performance of these SACCOs. This finding differs with research of Antonnet (2014) and
Mugane & Ondigo (2016) on product innovation and how it affects financial performance of
SACCOs in Kenya all who concluded that product innovation has no effect on the
performance of SACCOs in Kenya.

CONCLUSIONS AND RECOMMENDATIONS

Conclusion

The introduction of new financial products has a significant positive impact on the
performance of Savings and Credit Cooperative Societies (SACCOs) in Nairobi City County.
This result is consistent with previous empirical studies, supporting the conclusion that
product innovations contribute positively to the performance of Deposit Taking SACCOs
(DTS) in Nairobi City County. It further indicates that the majority of SACCOs in Nairobi
City County are inclined to adopt new products as part of their financial innovation strategy
to enhance competitiveness, increase market share, and consequently boost revenues and
profits.
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Recommendations
The study recommended that various SACCOs operating in Kenya should consider adopting
product innovation strategies to enhance their operational efficiency, bolster profitability, and
expand their market presence. By making use of mobile loans and online platforms services
such as loan applications and account management will reduce the cost of delivering financial
services. This in turn cascades down to members as the reduction in expenses is passed down
to them in the form of lower fees and better interest rates. DT SACCOs should embrace
working closely with fintech companies so as to leverage on great and innovative products
and services offered by these companies. This is because fintech companies have ensured that
they are developing new products that include digital lending platforms, peer to peer lending
and block chain technology that SACCOs can offer to their members.
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